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Investing for a
sustainable future
With our ﬁrm commitment to developing the organization toward sustainability,
TPCORP gives priority to operating with corporate social responsibility in every area in
order to build good relations and beneﬁts for all company stakeholders.
The Company adheres to the principles of good governance, business ethics,
board ethics, executive ethics and employee ethics in economic, social and environmental
activities in order to drive the organization toward sustainability.
Economy: The Company strives to develop high-quality products that satisfy clients
through continuous development and improvements, while conducting business with the
interests of all stakeholders in the business value chain in mind.
Society: The Company promotes, supports and participates in community development in
order to promote good relations and sustainable development. The company gives
importance to taking care of employees in improving their knowledge and capabilities,
quality of life, and work safety with consideration given to human rights.
Environment: The Company operates with consideration to environmental impact
potentially caused by the company's business activities. In doing so, the company raises
awareness and has set in place measures for controlling the utilization of resources to
appreciate their value and maximize beneﬁts for the organization and society as a whole.
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Vision
To be the leader in textile manufacturing and distributing by producing
high quality products with social and environmental responsibilities.

Mission
•
•
•
•
•
•

Aim to produce and distribute high quality products in order to
achieve highest customer satisfaction.
Do business by considering social and environmental impacts and
build good relationship with the community.
Provide reasonable beneﬁts to shareholders, and treat them fairly
and equitable Treatment of Shareholders.
Maintain good corporate governance practices in the organization
for sustainable business growth.
Encourage and Improve employee’s capability to build up their
career stability and encourage their involvement in the company's
development.
Adhere to and promote transparent business and Anti-corruption
in all forms.

Values

Team
Positive thinking
Creative
Organized
Responsibility
Professional

Unity, Teamwork
Optimistic, Positive
Initiative, Improvement
Skillful in problem-solving and self-management
Responsible to society and environment
Professional, well-planned and preparing
preventive action
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Message from Managing Director
We intend to strengthen the non-woven
fabric business by expanding it into a diverse
industry, and we hope to become the leader
in Thailand and ASEAN in non-woven fabrics.
Even though achieving this is a challenge,
we are conﬁdent in our skills and experience
that have accumulated over time, and we are
determined to grow sustainably with all
stakeholders. However, because the company's
growth must also not burden society or the
environment, we continuously make improvements
in our operations to the point that we received
the CSR-DIW Continuous Award 2019 from
the Department of Industrial Works. For the
5th consecutive year now, we have received
this award.

TPCORP just completed its 43rd year of
business in 2019. It was a challenging year
due to economic and political uncertainties
as well as rapidly changing digital technologies.
Nevertheless, TPCORP maintained its aim to
become the leader in textile manufacturing
and distribution and related industries by
producing high quality products with social
and environmental responsibility in line with
the company's vision through the development
of short-term, medium-term, and long-term
competitive capabilities, adoption of modern
technologies in improving the effectiveness
of work processes, and enhancing innovation
capabilities. Accordingly, we consider innovations
to not just be about creating advanced products
using superb technologies but also about
creating new value that helps solve important
problems for clients and society and improves
the people's quality of life. We believe that,
if we only rely on technological competencies,
one day the existing technologies will become
outdated or disrupted, and our competencies
in our technologies might become meaningless.
However, if we are skilled in thinking and
creating products, services, and systems that
help solve important problems for clients and
society, we will be able to sustainably survive
in this rapidly-changing world.

The company is determined to continuously
drive the organization toward sustainability
on every dimension in order to steer the
business toward greater broadness while
being prepared to adapt and take in new
knowledge and innovations that will enhance
the organization's ability to compete effectively.
Furthermore, the company will maintain good
relations between the organization and all
stakeholders because the company realizes
clearly that trust from all stakeholders is the
source of the company's success from the past
to the present as well as for the company's
future sustainability.
Thus, on behalf of TPCORP, I would like to
express my sincere gratitude to all shareholders,
employees, clients, trade partners, business
partners, and other related parties, including
all stakeholders, and I would like to promise
that the company will continue to manage
business in line with good corporate governance
principles and business ethics in order to
support sustainable development and economic,
social and environmental balance for creating
a supportive society and sustainable happy
and mutual coexistence.
Mr. Suchai Narongkananukul
Managing Director
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About the Report

Scope of the Report

Textile Prestige (Public) Company
Limited has created this report to communicate
t h e co mpany 's co rp o rat e s o ci al and
environmental responsibility policies and
guidelines to stakeholders for the fifth
consecutive year. The current report is the
sixth report and is for the year 2019.
The company has developed work processes,
collected performance information and
developed the report format in line with the
Global Reporting Initiative Standards (GRI
Standards) on the level of core indicators
and has renamed the report into from the
CSR Report to Sustainability Report.

This report covers activities from
1 January to 31 December 2019 and reports
the economic, social, and environmental
performance of companies in the TPCORP
Group in line with the corporate social
responsibility policy in order to realize the
organization's vision and mission for good
corporate governance and sustainable
development.
For additional questions or suggestions,
contact the CSR coordinator by
Email: csr@tpcorp.co.th, Tel: 0-2294-0071,
Fax: 0-2294-0150
This report can be downloaded from
the company's website, www.tpcorp.co.th.
Otherwise, scan the QR code to access the
website.

Investing for a
sustainable future
SUSTAINABILITY REPORT 2019

General Information of TPCORP

TPCORP's Business
Business Location
Annual Performance
Good Corporate Governance
Sustainability Management
Stakeholder Engagement
Materiality
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TPCORP's Business
Textile Prestige (Public) Company
Limited and other companies in the TPCORP
Group are engaged in the manufacturing
and distribution of non-woven fabric products
and materials capable of production expansion
to related industries through use of modern
machinery and technologies.
Products for Industry
Apparel, air conditioning for air filters,
materials used in automotive industry, etc.

Revenue Share: 93.07%

Products for Health Care
Face masks, back and ankle supports, etc.
Products for Home Textile
Toppers, head pillows, body pillows, blankets,
mattress pads; children's products such as
playpen, bedding products for children, etc.

Revenue Share: 6.93%

TPCORP was founded on
7 July 1976
Registered with the Stock Exchange
of Thailand on 21 July 1987
Registered Capital: 108 million baht
Paid-up Capital: 108 million baht
The company had 531 employees
as of 31 December 2019
Production Capacity for Industrial Products
(Non-woven Fabric):
7,037,066 meters/year
In 2019, the company's sales and service
revenue totaled at 840.91 million baht.

Company Revenue Structure
and Subsidiary for 2019
Sales by Geography

Sales and Services
Product Category
Industry
Health Care and Home Textile

Total

Amount
(million baht)

%

782.63

93.07

58.28

6.93

840.91

100.00

Geography

Amount
(million baht)

%

Domestic

564.95

67.33

International

274.17

32.67

Total

839.12

100.00
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Main Products of TPCORP
Products for Industrial
Apparel

Automotive

Air Filters

Products for Home Textile

Bedding Products

Child-care Products

Products for Health Care

Face Masks

Support and
Compression Products
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Supply Chain
of TPCORP Group
Trade Partner

Poduct Design
and Development

Customer

Modern
Manufacturing
Technology

Quality Control
and Testing

•

Industry

•
•
•
•

Certiﬁed for
International
Standard

Punctual
Delivery

Manufacturers of air conditioner parts in industries
and households
Manufacturers of male and female attires Jackets
/Sweaters, Shoes
Manufacturers and distributors of products for
Health Care
Manufacturers and distributors of Beddings and
child products
Automotive parts manufacturers

Consumer
• Consumers
- Air conditioners, Automobiles
- Apparel, Jackets, Sweaters, Shoes
- Products for health care such as
Facemask and back supports
- Bedding and Child products

• Consumers
- Products for Health care such as
Face mask, back supports etc.
- Bedding and Child products
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Markets and Areas

Business Location

Services

Domestic
Samut Prakan, Samut Sakhon, Pathum
Thani, Ayutthaya, Prachinburi, Sarabui,
Chachoengsao, Chonburi, Rayong, Nakhon
Ratchasima
International such as the following:
America, Mexico, South Africa, Yemen,
Pakistan, India, Singapore, Malaysia,
Indonesia, Philippines, Vietnam, and Japan

Shareholding Structure

of the Company Group, Subsidiary
and Associated Company

Textile Prestige (Public) Company
Limited

Main Ofﬁce
704/1-9 Rama III Road, Bang Pong Pang,
Yannawa, Bangkok 10120
Tel: 0-2294-0071
Fax: 0-2294-0150
Sriracha Factory and Ofﬁce
Sriracha Industrial Park of Sahapat Co., Ltd.,
600, 624/5-8, 600/49 Moo 11,
Sukhapibarn 8, Nongkham, Sriracha,
Chonburi 20230
Tel: 038-480-004
Fax: 038-480-022

Textile Prestige (Public) Company Limited
Subsidiaries Company

50.994%
TPCNIC Co.,Ltd

Associated Company

44.00%
PT. Dynic
Textile Prestige

Policy for Operations
Company manufactures and distributes
non-woven fabric products as a core business.
In term of management, Company supports
procurement of raw materials-equipment,
IT, ﬁnance and accounting, human resource,
as well as marketing and sales of afﬁliates.
TPCNIC Company Limited
The subsidiary manufactures and distributes
engine room air ﬁlters and stationery products.
PT. Dynic Textile Prestige
This company operates business in the
manufacturing of non-woven fabrics for
industrial factories and regular clients;
its ofﬁce and factory is located in Indonesia

TPCNIC Company Limited

Main Ofﬁce
704/1-5 Rama III Road, Bang Pong Pang,
Yannawa, Bangkok 10120
0
Tel: 0-2294-0071
Fax: 0-2294-0150
Sriracha Factory and Ofﬁce
Sriracha Industrial Park of Sahapat Co., Ltd.,
624/5-8 Moo 11, Sukhapibarn 8,
Nongkham, Sriracha,
Chonburi 20230
Tel: 038-480-004
Fax: 038-480-022

PT. Dynic Textile Prestige

Located in Indonesia
Kawasan Greenland International Industrial
Center (GIIC), Blok CD No.01 KotaDeltamas,
Desa Pasir Ranji, Cikarang Pusat, Bekasi,
Jawa Barat, Indonesia

2

1

0
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Performance
For 2019

Economy
Business Ethics

Customer and
Product Responsibility

Number of Corporate Governance
Complaints

0 times

Number of Customer Privacy
Complaints

0 times

Number of Safety and Environmental
Impact Complaints for Use of Products

0 times

Customer Satisfaction Survey Results
for Products and Services

79.81%

Employees
Human Resources Development

Mean Number of Training Hours
(hours/person/year)
Injury Rate (IR)
(times/200,000 work hours)
Rate of Work-Related Diseases (ORD)
(persons/200,000 work hours)

Occupational Health and Safety

Rate of Accidents Requiring Suspension
of Work Activities (LDR)
(days/200,000 work hours)

13
1.88
0
238.21

Rate of Leaves Due to Work-Related Illnesses (AR)
(persons/200,000 work hours)

0

Number of Work-Related Deaths (persons)

0

Society
Human Rights

Number of Signiﬁcant Human Rights
Complaints

0 times

Compliance to Social Laws

Number of Signiﬁcant Violations of Social
Laws and Regulations

0 times

Number of Signiﬁcant Complaints

0 times

Percent of Community Satisfaction from
Surveys on CSR Activities

89.87 %

Number of Support for Community
Activities

25 times

Percent of Locally-Sourced Employees

30.06 %

Engagement in Community
Development and Social
Activities

Environment
Compliance with
Environmental Laws

Number of Complaints about
Nuisance or Disturbance

0 times

Number of Times of Signiﬁcant Fines

0 times
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Good Corporate Governance
The board of directors gives importance
to adhering to good corporate governance
principles, which form the key foundation for
developing and creating sustainable business
value, and ensures investor conﬁdence to
promote business competitivity and good
business returns and considers long-term
impacts while respecting rights of and being
held responsible by shareholders and
stakeholders for the beneﬁt of society and
improvement or minimization of negative
environmental impacts in addition to
adapting successfully in line with changing
circumstances.
The board of directors has evaluated
the manual "Good Corporate Governance
(Revision No. 2)" in line with good corporate
governance principles of 2017 for a registered
company (CG Code for listed companies 2017)
such that the board of directors, executives
and every company employee can learn
about and adhere to them as work practice
guidelines. The manual became effective on
25 December 2019 and is published on the
company's website, www.tpcorp.co.th.

Corporate Governance Structure
Board of Directors

There are ﬁve sub-committees as follows:
• Audit Committee
3 members
• Remuneration Committee
3 members
• Nominating Committee
3 members
• Corporate Governance
4 members
and Risk Management Committee
• Executive Board
7 members
The board of directors has a total of 9 directors.
• Executive Directors
4 (44.44%)
• Non-Executive directors
2 (22.22%)
• Independent Directors
3 (33.33%)
The number of independent directors
totals at least 1 in 3 of the entire board and
is not fewer than 3, which is fully in compliance
with the regulations of the Capital Market
Supervisory Board.

The chairman of the board is not
the same person as the managing director.
The company has 3 non-executive
directors who possess work experience
related to the company's business.
The company's directors and highranking executives have never been employees
or shareholders of external auditing companies
from which the company employed services
over the past two years
4 Executive Directors
2 Non-Executive Directors
3 Independent Directors
The board of directors has 1 member
who is a woman.

Board Meeting Attendances
The rate of the board of directors'
attendances to meetings of the board
of directors and various sub-committees
is at least 75 percent of all meetings
held in the entire year.

Recruitment of Members to the
Board of Directors

The Nominating Committee is
responsible for considering criteria and
methods for the recruitment of company
directors. Considerations are based from
knowledge, capabilities, experience and
expertise in a variety of ﬁelds in order
to obtain qualiﬁed and suitable people in line
with the recruitment criteria, company
regulations and relevant laws. In addition,
considerations are made to recruit qualiﬁed
and suitable people to become company
directors through proposals to meetings of
the board of directors for further consideration
or nomination to shareholder meetings in
cases where the term of a company
director expires.

11

The board of directors has a policy
to assign the Nominating Committee to recruit
senior and qualiﬁed persons by using director
selection methods based on board structural
diversity, basic qualiﬁcations and expertise
spanning a variety of professional ﬁelds,
along with leadership, vision, virtue, ethics,
transparent work history, non-discrimination
based on sex and absence of prohibiting
characteristics in accordance with the law
and company regulations, such that the
aforementioned persons can become company
directors. In addition, the committee recruits
independent directors who possess the
qualiﬁcations announced by the Capital
Market Supervisory Board by nominating
them to meetings of the board of directors
for consideration of approval, followed by
nominations at ordinary shareholder meetings
for individual appointments by a majority of
votes of eligible shareholders in attendance.
In cases where a director is not
leaving ofﬁce according to term, and at least
2 months remain in the director's term, a
meeting of the board of directors will appoint
a person nominated by the Nominating
Committee to become a new director by a
majority of votes of at least three-quarters
(3/4) of the total number of remaining directors,
and the person who would assume the position
of the departing director for a term equal to
the remaining duration of the departing
director's term.

Criteria and Procedures

Voting for the Appointment of Directors
(as shown in Section 3, Clause 20, of the
company's regulations.
Directors will be appointed by shareholder
meetings according to the following criteria a
nd procedures:
1. Each shareholder will have equal votes to
the number of shares held by that shareholder.
2. Each shareholder is required to use all votes
that the shareholder possesses in (1) to elect
either one or several directors, but the
shareholder may not give votes to any
person by any amount.

3.Persons who receive the highest numbers
of votes in descending order will be appointed
as directors according to the number of
directors the shareholder meeting has to
appoint on that occasion. In cases where
persons receive equal votes and there are
more candidates for directors than the
shareholder meeting is due to appoint, the
chairman shall cast a deciding vote.
Evaluating the Performance of the Board
of Directors and Sub-committees
The board of directors will evaluate
the board's performance every year with
reference to the board of directors sample
self-assessment form of the Stock Exchange
of Thailand. The company's secretary will
hand out the assessment form around
December every year, later collect the form
and perform and evaluation before announcing
the assessment results to the board of
directors in February every year.
Assessment scores are interpreted as
percentages of the total score as follows:
More than 90%
=
Very good
More than 70%
=
Good
More than 50%
=
Moderate
Less than or equal to 50% =
Low
Summary of the Assessment in 2019
1.By-committee self-assessment of the
board of directors:
The mean score is 82.92%, which is good.
2.By-committee self-assessment of
sub-committees:
Committee
Audit Committee
Remuneration Committee

Mean
%
100

Very
Good

72.08

Good

Nominating Committee
Corporate Governance
and Risk Management
Committee
Executive Board

Level

Good
Good

80.90

Good
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Management Structure
Shareholders
The Board of Directors

C.P.A Auditor

Company Secretary
Remuneration
Committee
Nominating Committee

Corporate Governance
and Risk Management Committee

Audit Committee

Executive Board

Subcommittee on Corporate Governance

Managing Director

Subcommittee Risk Management

Ofﬁce of Risk Management

Ofﬁce of Internal Audit
Ofﬁce of the CEO

Ofﬁce of Corporate Secretary

Deputy of M.D.
Business and Marketing Line

Business Support Line

Production Line

Sustainability Management

The board of directors sets forth good corporate governance policy for
adherence by the company directors, executives and all employees as work
practice guidelines with the belief that the presence of a good management system
that is transparent and veriﬁable with checks and balances and the presence of
an adequate and appropriate internal control system along with respect for
human rights and equal treatment of shareholders and responsibility to stakeholders
are important factors that will help immunize the organization while promoting
balanced and sustainable long-term growth. However, the company also sets
forth corporate social and environmental responsibility policies for use alongside
the good corporate governance policy as practice guidelines for economic, social
and environmental business process management.

Sustainable Development Guidelines

The company's corporate social and environmental responsibility work
aimed at driving the organization toward sustainability is supervised by the
Corporate Governance and Risk Management Committee, with the Subcommittee
on Corporate Governance responsible for monitoring economic, social and
environmental activities that take place.
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Stakeholder Engagement
In the company's sustainability activities, whether in terms of economy, society,
or environment, the company primarily concerns itself with the interest of stakeholders
and adheres to the principles of good corporate governance and business ethics and
develops the organization's capabilities in meeting the wants and expectations of stakeholders
in every sector. Thus, the company communicates, analyzes and sets guidelines to meet
stakeholders' wants and expectations in sustainable business activities.

Stakeholders

Communication and
Engagement Channel

Wants and Expectations

Topics in This Report

1. Shareholders

• Annual shareholder
meetings
• Annual reports
• Email, company website,
telephone

• Good and consistent
remunerations
• Business sustainability
• Good corporate governance
Equitable and fair treatment
• Transparency and
information disclosures

• Creating economic value
• Good corporate governance
• Business ethics
• Risk management
• Annual performance

2. Employees

• Meetings with employee
/agency representatives
• Seminars and trainings
(in line with work plans)
• Email, intranet, company
website, announcements
• Suggestions box

• Appropriate payments of
remunerations and beneﬁts
• Professional advancement
and job and life security
• Development of work skills
and knowledge
• Good and safe work
environment
• Expression of opinions and
equitable and fair treatment

• Business ethics
• Employee care
• Human resource
development
• Occupational health and
safety

3. Communities

• Discussions
• Telephone
• Public announcement boards
• Annual meetings

• Respect to fundamental
community rights
• Potential social and
environmental impacts from
the company's activities
• Engagement, assistance,
promotion and support for
community development

• Human rights
• Compliance with social laws
• Engagement in community
development and social
activities
• Environmental management
• Compliance with
environmental laws

4. Clients

• Email, company website,
telephone
• Satisfaction survey form

• High quality products and
on-time deliveries
• Responsiveness to wants for
satisfaction

• Business ethics
• Customer and product
responsibility
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Stakeholders

Communication and
Engagement Channel

Wants and Expectations

Topics in This Report

5. Suppliers

• Email, company website,
telephone

• Fair and transparent
procurement
• Fulﬁllment of contract and
agreement obligations
• Equal opportunities for
offering products and services

• Business ethics
• Compliance with social laws
• Trade partner management

6. SubContractors

• Email, company website,
telephone

• Transparent employment
system
• Work evaluation measures

• Business ethics
• Compliance with social laws
• Human rights
• Trade partner management

7. Government
Sector

• Email, company website,
telephone
• Reports in line with legal
requirements
• Participation in activities
and projects organized by
government agencies

• Accurate reporting of
information and legal
compliance

• Business ethics
• Compliance with social laws
• Compliance with
environmental laws

8.Nearby
Factories

• Meetings, telephone
• Participation in public
relations activities on
various occasions

• The company's business/
activities do not cause
environmental impacts
• Legal compliance

• Environmental management
• Compliance with
environmental laws
• Business ethics
• Compliance with social laws
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Materiality
The company has analyzed the wants and expectations of stakeholders from
engagement communication in order to identify and prioritize key issues and set
guidelines to meet the wants and expectations of all stakeholders.

Business Ethics

Client and
Product Responsibility

Nearby Factories

Supplier

Sup-Contractor
Sup-Contractor
Government
Sector

Clients

Communities

Employees

Key Issues

Shareholders

Scope of Stakeholder
Impact

Organizational Indicator

Number of Corporate
Governance Complaints

Connection
to GRI
Page
Standards

-

Number of Customer Privacy
Complaints

418-1

Number of Safety or Impact
Complaints for Use of
Products

416-2

Human Resource
Development

Mean Number of Training
Hours
(hours/person/year)

Occupational Health
and Safety

Injury Rate (IR)

404-3

Rate of Work-Related
Diseases (ORD)
Rate of Accidents Requiring
Suspension of Work Activities
(LDR)
Rate of Leaves Due to
Work-Related Illnesses (AR)

403-9

Number of Work-Related
Deaths
Engagement in Community
Development and Social
Activities
Compliance to social laws

Number of Signiﬁcant
Complaints
Number of Signiﬁcant
Violations of Social Laws
and Regulations
Number of Times of
Signiﬁcant Fines

Compliance with
Environmental Laws

413-1

419-1

Number of Signiﬁcant
Environmental Incidents
Number of Times of
Signiﬁcant Fines

307-1

ECONOMY

Creating Economic Value for Stakeholders
Business Ethics
Risk Management
Trade Partner Management
Client and Product Responsibility
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Economic Activities
In addition to generating proﬁts for the beneﬁt of the company and stakeholders, the
company gives importance to corporate social and environmental responsibility activities
aimed at sustainably creating economic value for stakeholders.
The economic management and performance information in this report covers every
part of the business of Textile Prestige (Public) Company Limited.

Creating Economic Value for Stakeholders
The company operates by adhering to the principles of business ethics and building
cooperation between the company and stakeholders in order to promote the company's
performance and meet the basic needs of all stakeholders in addition to creating economic
value for the same stakeholders as follows:

Stakeholders

Economic Beneﬁts

Shareholders

• Dividends

Employees

• Salaries, wages, and beneﬁts
• Payments into provident fund
• Employee development spending

Communities

• Amount of Support for Community Activities
• Percent of Locally-Sourced Employees
(in provinces where factories are located)

Suppliers,
Sup-contractors

• Operating expenses

Government
Sector

• Corporate income tax and local maintenance tax
• Property tax, special business tax and other taxes

Performance
Rate of Dividend Payment per Net Proﬁt: 86.96 %
Amount of Support for Community Activities: 25 times
Percent of Locally-Sourced Employees (in provinces where factories are located):
30.06 %
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Business Ethics
The company adheres to the principles
of good corporate governance as business
practice guidelines in order to build and
maintain conﬁdence among stakeholders
in the company's activities. The company
also manages activities effectively and transparently in a veriﬁable manner and discloses
information on the company's website,
www.tpcorp.co.th.
Acco r d i n g l y , t h e co m p a n y h a s
announced additional policies to support and
raise awareness in business ethics activities
such as the following:
• Corporate social responsibility policy
• Environmental policy
• Quality policy
• Anti-corruption policy
• Purchase and sale of company stocks policy
• Subsidiary and associated company
oversight policy
• Tax policy
• Information technology security policy
The company promotes business
ethics as part of the organization's culture and
schedules training to raise awareness and
require that employees adhere to business
ethics as part of their practice guidelines.
The training provided during orientation for
new employees and annual training sessions
includes the following:
• Good corporate governance and corporate
social and environmental responsibilit course
• Anti-corruption course

Anti-Corruption Activities

The company has become a signatory
to the announcement of Thailand's Private
Sector Collective Action Coalition against
Corruption (CAC), for which the company has
been certiﬁed by the Thailand's Collective
Action Coalition against Corruption Board to
be a member of the coalition on 14 October
2016 to the present.

Communication and Raising
Awareness inside the Organization

The company encourages company
executives and employees to recognize the
importance of anti-corruption in every form
and comply with the law and regulations
without demanding or accepting bribes for
personal or company gains. The company
communicates this through training.
Additionally, the company communicates
with employees involved on every level, so
they will acknowledge and follow the company's
"Anti-Corruption" practice manual. All persons
involved can use this manual as practice
guidelines. Doing so minimizes risk for
corruption inside and outside the organization.
Furthermore, the company continuously
schedules the review of activities by various
agencies inside the organization to ensure
full compliance with anti-corruption policy.
The anti-corruption policy and practice
guidelines can be viewed on the company's
website, www.tpcorp.co.th, under Investor
Relations.

Communication and Raising Awareness
outside the Organization
By a letter announcing the anti -corruption
policy of Textile Prestige (Public) Company Limited,
the company has made an announcement and
invited business trade partners to participate in
Thailand's Private Sector Collective Action Coalition
against Corruption project (CAC).
In 2019,the percentage of replies and
acknowledgements of the anti-corruption
policy reached 76.34%, which is higher than
the previous year.

90
80
70
60
50
40
30
20
10
0

Precentage of Acknowledgement Replies for the
Anti-Corruption Policy from 2017-2019

65.57

76.34

40.24

2560

2561

2562
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Report of Violations and Complaints

The Company provides channels for
reporting violations and complaints, including
the receipt of complaints, fact investigation,
result summary, and protection for informant
and related persons, in order to receive
complaints relating to offences or ethics,
including suspicious behaviors of corruption
from the Company’s business operations or
from performing duties of directors, executives,
and employees of the Company.

Channels for complaints and clues

1. Via verbal or written complaint to related
complaint persons:
• Internal Audit Manager
Tel: 0-2294-9971 to 260
• Human Resource manager
Tel: 0-2294-0071 to 189
• Company Secretary
Tel: 0-2294-0071 to 166
• Accounting Manager
Tel: 0-2294-0071 to 150

A complaint recipient
passes the complaint on to
the SCG.

The SCG chairman
prepares a report
summarizing the complaint
to submit to the CGRMC.

2. Website: www.tpcorp.co.th; or
E-mail address: cac@tpcorp.co.th
3. Complaint Box: Employees and ordinary
persons can ﬁle complaints through the
complaints box.
4. Mail to: Textile Prestige (Public) Company
Limited, 704/1-9 Rama III Road, Bang
Pong Pang, Yannawa, Bangkok 10120

Protection for Informant of
Corruption and Measures on
Protection of PersonsDenying
Corruption

• Data received from complaints will be
conﬁdential. Name of complainant or informant
will be not disclosed without consent.
• Employees denying corruptions relating
to business operation of the Company shall
not be considered to an offence according to
work practices. The Company will not demote
their position or consider any punishment to
employees denying corruptions although the
Company may lose business opportunity
from such denial. Employees will be praised
and protected in case of reporting violations
or complaints relating to corruption.

The CGRMC presents the
report to the board of
directors.

The board of directors
instructs the managing
director to take actions.

SCG : Subcommittee on Corporate Governance
CGRMC : Corporate Governance and Risk Management Committee

The complaint
recipient reports
progress to the
complainant with

The complaint recipient is to report progress to the complainant within 14 days. However, the time
required to evaluate each complaint will depend on the complexity of the issue for which the complaint is ﬁled.

In 2019 the company received no signiﬁcant corporate governance complaints (number of complaints = 0).
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Risk Management
The company realizes that risk management
is very crucial for business operations because
it is an important tool for managing business,
supporting the Company to achieve desired
business targets effectively and efﬁciently,
and enhancing its competitive advantage.
The Company has therefore speciﬁed the risk
management policy that employees at all
levels must take part in in order to drive for
success and also created risk management
guidelines which conform to international
principle of the Committee of Sponsoring
Organizations of the Treadway Commission
(COSO). In addition, the Company has established
the Corporate Governance and Risk Management
Committee (at the Company’s directors level)
and the Risk Management Sub-committee (at
the management level) to oversee, supervise,
and ensure that overall risk management
mechanism can suitably and efﬁciently support
the business operations
.

Risk Management Strategy

The Company has integrated the enterprise
risk management system with the good
corporate governance principles by taking
into consideration expectation, interest,
and roles and responsibilities of each group
of the stakeholders within the organization
and has classiﬁed risk management hierarchy
into 3 levels as follows :

1.Risk Management at Corporate
Strategy Level : This level gives priority to

the review of a change in long-term business
landscape, corporate strategy, direction of
each business and long-term risk management
for sustainability of businesses. The Company
has appointed the Corporate Strategy Risk
Management

Working Group to supervise and ensure that
risks will be effectively managed. Besides,
proper communication and operation channels
are speciﬁed so that the Board of Directors,
the Managing Director, and top management
can take part in.

2. Risk Management at Business Process Level : This level is about

managing risks of supply chain which is the
process to create and deliver value to the
Company’s customers and important business processes which support such value
creation and delivery. Risks at business process
level will be managed via annual enterprise
riskmanagement channel which is held
continually, where the Board of Directors, the
Managing Director, top management and middle
management will consider and determine
risk management guidelines together.

3. Risk Management at
Functional Process Level : This is the

fundamental operational risk management
that all functional units have to take responsibility
in order to enhance the Company’s operational
excellence. Risk management at this level shall
be mainly managed by functional unit heads
under supervision and control of the Company’s
top management via the annual enterprise
risk management channel.
Classifying risk management hierarchy
enables the Company to consider risks
extensively, as it covers short - term and
long-term risks, signiﬁcance and urgency of
each risk, related personnel and resources
and relevancy of the management in each
level and etc., it therefore helps the Company
to manage risks effectively.
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Material Risks for the Company’s
Business Operations in 2019
The signiﬁcant risks to the organization's
business activities in 2019 can be divided
into the following three categories:

1. Risks relating to General Business
Operations
1.1 Risk from Fluctuation of
Economic and Politic Situations at
Macro Level

This risk derives from uncertainty of
global economic situations as a result of trade
wars between the United States of America and
other countries, and economic ﬂuctuation
conditions in many leading countries, which
have a tendency to be prolonged and may
consequently obstruct the expected growth rate
of domestic and global economy. Such trade wars
have also led to a change in global supply chain,
particularly, in the relocation of production base
of Chinese supply chains to Thailand and other
Asian countries, making competitive conditions
in Thailand and Asian countries tend to be more
intensiﬁed and impacting revenue generation
of the Company. This risk is also caused by a
political change in Thailand. Since the new
government is the coalition government, the
operations pursuant to the public sectors’
policies and budget disbursement may lack
continuity and then impact the domestic
economic conditions and the Company’s revenue
raising plan and expected customers’ purchasing
orders.
The Company has managed this risk by
developing new businesses and products in order
to diversify its business portfolio. Having diversiﬁed business portfolio can enhance the Company’s potential to penetrate into and seek more
business opportunities from the existing
markets and the new emerging markets which
still have the growth rate despite the gloomy
economic situations, both domestically and
abroad. At the same time, the Company also
controlled or reduced the production costs
to make them in appropriated level in order
to increase its competitiveness.

Presently, the Company has diversiﬁed
its businesses to various ﬁelds, such as,
automobile, hygiene and household businesses,
and added the variety of products in each
business with multiple brands in order to
increase the Company’s business opportunity
channels and the effectiveness of risk
diversiﬁcation mechanism.

1.2 Risk from Change in Policies,
Laws, Rules and Regulations of the
Public Sectors

Changes in business landscape due to
advancement of technology, progress of on-line
shopping, aggravated global warming situations
and changes of consumers’ behaviors make the
society place more importance to business
operations with good corporate governance,
transparency, fair trade, humanity and thoughtfulness to environment. Moreover, the government has a policy to pull Thailand out of the
middle income trap by development new and
higher value added industries or New S - Curve
industries. Consequently, upgrading of quality
and standard of products and services in production sectors become more vital. New and various
changes which occur simultaneously may make
the policies, laws, rules and regulations relevant
to the public sectors and the Stock Exchange
of Thailand have to be amended,improved or
newly enacted at more frequency rates and
they may have more unexpected issues, particularly in the production industries, which are
directly related to the Company.
Hence, the Company has to closely
monitor such changes in order to be able to
improve its internal operation guidelines to make
them consistently with such newly changes, so
that they might not have any impact to the
Company’s reputation and image as well as to
prevent the Company from missing the business
opportunities which may incur from such changes.

1.3 Risk from Natural Disaster,
Severe Accident, and Political
Circumstance

Even though the opportunity that
force majeure event, such as severe natural
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disaster (i.e. the great ﬂood), severe accident
(i.e. ﬁre) and political unrest, may occur is quite
unlikely but if it does occur to the Company,
particularly at the manufacturing plants, it may
severely delay business operations which could
lead to loss of business opportunities and customers. Guidelines for managing such high impact risk
are to prepare readiness within the organization,
for instance, closely monitor potential natural
disaster for advanced preparation : preparation
of personnel and system to prevent and mitigate
impact from natural disaster and incidents;
preparation of Disaster Recovery (DR) Site to
prevent interruption of important operation
system in case the Company’s main computer
center has been impacted from such risks, and
monitor the supplier management. Other
measures are to coordinate with the third party and
transfer risks to them to mitigate risk impact for
the Company, for instance, purchase insurance
policy or request for cooperation from the
business partners on provision of production
suppor t during the time the Company
encounters emergency situation and etc.

1.4 Risk from Lack of Capable
Personnel

Uncertainty of the present economic
situations which have a tendency to be prolonged
and labor cost which has a tendency to increase
may result in more intense competition to seize
for capable personnel in the labor markets, even
in the time Thailand has high unemployment
rates, especially among the newly graduated
students. Employment of personnel with higher
capability and productivity can certainly
support for competition, reduction of operation
costs and expenses for personnel development of
the organization, while employment of less
experienced and capability personnel may not be
able to help the organization to increase competitive edge and may lead to higher risks in competition, particularly during the weakening economic situation. In addition, the rise of international
cooperation and trade liberalization nowadays
may lead to ﬁerce competition on employment of
talent personnel. Hence, the Company may face
higher risks from recruitment and retention of
talent personnel and such risks may lead to loss

or lack of personnel, continuity of business
operations and loss of business opportunities, respectively.
Therefore, the Company places importance
on preparation of the successor development
plan, career path development plan and
proactive recruitment plan. Other plans are
to employ more automation system and to
provide trainings to personnel within the
organization by the in-house experienced
personnel and external experts to transfer
body of knowledge to personnel within the
Company from generation to generation
which can keep knowledge remaining in the
Company without disappearance when any
personnel has been poached to work with
other company and it can also make personnel
within the Company gain knowledge and skills
to strengthen productivity and quality operations
by themselves, without relying on the recruitment
of new personnel.

1.5 Cyber Risk

Online theft of material information,
i.e. business/trade secret, information on ﬁnance,
and personnel may extensively impact the Company’s
businesses and image. Hence, the Company has
speciﬁed policy, criteria and practices on
information technology security and placed
importance on installation and update of Intrusion
Prevention System (IPS), ﬁrewall system, and
anti-virus software.

1.6 Risk from Fluctuation of
Exchange Rate

As nature of the Company’s business
operations required to import raw materials,
equipment or manufacturing machineries
from foreign countries and export products
to abroad, so the Company has to constantly
encounter ﬂuctuation of foreign exchange
rate, hence, the Company gives emphasis on
monitoring of the change in foreign exchange
rates and control of amount of foreign currency
held, so that the Company can use it to pay for
costs of raw materials, machinery and equipment,
without having to convert currency to prevent
the loss from exchange rate. In addition, the
Company has
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entered into the foreign exchange forward
contracts which make the Company be able
to control risks from ﬂuctuation of exchange
rate and limit its potential impact in some
certain extents.

2. Corporate Speciﬁc Risk
2.1 Risks from Competitive
Conditions and Trade Wars towards
the Automotive Industry

Apart from high competition, the
stressful condition from trade wars between
the United States of America and China in
2019 has caused volatility to the automobile
industry which is the main source income of
the Company, making growth of this industry
lower than expected and increasing price war.
The Company’s income generation has then
been impacted.
Accordingly, cost reduction, improvement
of quality and qualiﬁcations of the Company’s
current products on continued basis and
development of new products and innovation
which can add value to customers are regarded
as important elements for managing this risk
coupled with maintaining of long-term business
relationship with the customers, joint developing
new products with customers or business partners,
enhancement of the Company’s expertise in
automobile ﬁeld to develop a new business which
has potential to be the Company’s new S-curve
in the future, and generation of higher income
from non-automobile businesses.

3. Emerging Risk
3.1 Risk arising from New
Unexpected Innovation

Rapid changes of current technology
devise new businesses or innovation continually,
so there are always new products launched
for the consumers to choose. The consumers
then tend to change their behaviors all the
time. However, the concerned issue is that
such new business and innovation may make
the Company’s business model or products
unable to compete anymore.

For this reason, the Company has to
unavoidably disrupt itself before getting
disrupted in order to make the Company be
able to invent new products, new innovation,
or new business strategy which can strengthen
its competitive potential. Such efforts include:
(1) Follow up the change in technology,
customers’ and consumers’ behaviors and their
possible impacts, so that the Company can
prepare readiness to handle such changes
appropriately ;
(2) Cultivation of value of “Creation of
new stuff and do not rely on existing ones” in
the organization to promote the operational
culture which places importance on thinking,
experiment and learning new knowledge
which is the basis of innovation development ;
(3) Training personnel to make them
understand about the changes in business,
innovation and new emerging and creative
ideas in the business world, so that they can
be used as basis for development of products
and services including new business of the
Company.
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Trade Partner
Management
The company strives to pay attention
to manage the supply change that supports
the company's business operations in line with
the sustainable development guidelines and has
thus built conﬁdence among stakeholders
through transparent procurement processes in
line with business ethics principles while being
responsible to trade partners and treating trade
partners equally with considerations to shared
interests as follows :
• The Company has a system for screening trading partners in the value chain who
operate businesses in compliance with the law,
safety and occupational hygiene standards, and
friendliness to the environment. Trading partners
are treated on the basis of fair competition,
equality and mutual respect.
• The conﬁdentiality of secrets or
communications of trading partners are maintained
and not exploited for wrongful gains of oneself or
of others.
• Relationships and good understandings
are fostered. Knowledge is exchanged. Developments and value adding to goods and services
are jointly undertaken to promote mutual growth.
• The Company adheres to trade agreements and makes proper representations of
data. In the event that an agreement cannot
be complied with, the Company will expeditiously
engage in early negotiations with trading
partners in order to reach a mutual remedy
and loss prevention solution.
• The Company does not demand, receive
or consent to the receipt of properties or any
other beneﬁts outside trade agreements.
The company focuses on effective
supply chain management in order to
prevent and minimize environmental and
social risks and oversees the company's trade
partners with potential impact on stakeholders'
trust in the organization's operations and the
company 's business operations. Thus, the
company has practice guidelines for strict
compliance with client and trade partner

policies and domestic laws, regulations and
speciﬁcations.
Trade partners are important to the
company's business operations and engage
in activities with potential impact on the
quality of raw materials, society and the
environment, making it necessary to conduct
assessments. As a result, the company
schedules visits to or self-assessment of
trade partners whose work activities fail to
meet standard speciﬁcations and requires
corrective action plans for improving quality
standards. The company also makes additional
basic considerations on corporate social and
environmental responsibility and pays attention
to work activities that might stem from
failure to comply with relevant laws or standard
speciﬁcations to ensure that the company
can operate without creating business, social
and environmental impacts.
The company has a set standard for
selecting, evaluating and verifying trade
partners on the basis of fairness and transparency
with adherence to the principles of business
security, trade partner reliability and the
ability to effectively meet the company's
requirements. Thus, the company has an
approved vendors list for trade partners who
have the capacity to conduct business with
the company. In addition, the company uses
a trade partner evaluation form to evaluate
the capabilities of each trade partner in terms
of service readiness, production capacity, and
related speciﬁcations and standards.
Once a trade partner has been chosen
to conduct business with the company, the
company has a supplier audit process to
determine the trade partner's performance
and speciﬁcation of corrective plans. The
company also performs post - correction
evaluation with consideration given to quality,
quantity, production safety and delivery in
line with the company's speciﬁcations.

25

Sourcing Trade Partners Locally

The company supports procuring
products and services from trade partners in
nearby communities as a top priority with
consideration paired with standard speciﬁcations
and the ability to meet the company's product
and service requirements in order to build
long-term relations with communities and
promote community trust in the organization
and sustainable business operations.

Product and Client
Responsibility

Customer Relationship Management

Customer relationship management
is an important part of business sustainability.
In addition to allowing the organization to
enhance stability in terms of revenue, having
good clients also ensures support and growth
with the company. Thus, a strong foundation
is often composed of strong ties with clients.
The company currently gives great
importance to its relationships with clients, as
clearly evidenced by the fact that the company's
current clients have conducted business with
the company for a long time, some of which
have been overcoming obstacles and growing
with the company for nearly half a century.
Thus, the company's structured policy in
relationship management is clearly apparent
and can be described as follows:
• The company has a clear anti-corruption
policy and is against corruption in all forms, so
clients can be assured that the company
operates business transparently and properly in
the right way and that the company's
anti - corruption activities occur continuously.
• The company has a policy to meet
with clients and trade partners on a regular
basis in order to exchange business view points
and hear

information that could be used to improve
the company and lead to the development of
new products in meeting client needs.
• T h e co m p a n y p e r fo r m s c l i e n t
satisfaction surveys by sending survey forms
to clients as another way for clients to express
their opinions and evaluate the company in a
structured manner. These surveys are regularly
performed to ensure that the company
maintains its standards and operational
excellence.
With all of these practice guidelines,
the company is conﬁdent that it will be able
to maintain good relations with its clients
and maintain sustainable mutual growth.
In 2019, the company's client satisfaction
for products and services was 79.81 %, which
is good, albeit slightly less than 2018 in terms
of product development.
In any case, the company recognizes
the importance of maintaining product and
service quality standards alongside client
satisfaction. Thus, the company has quickly
launched a project to develop products more
rapidly and modernize production technologies
in line with the modern age in order to better
meet client requirements and exceed client
expectations in terms of satisfaction.
Customer Satisfaction Survey Results for
Product and Services from 2017-2019

79
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Channels for Contact and
Complaints about Products and
Services

To ensure that clients are cared for, the
company has created channels for handling
complaints about products and services.
Accordingly, product and service complaints
can be sent to the following :
E-mail address: sales@tpcorp.co.th
Tel: 0-2294-1528

Business and Social Innovations

To innovate means doing something new
for the sake of development. Furthermore, doing
something new does not always have to rely on
advanced technologies or expensive investments. Instead, it can be doing something new
that creates beneﬁts and goodness which
contribute to the organization's sustainability.
These innovations can accordingly be divided
into business innovations and social innovations.
Business innovations mean doing
something new to advance the business,
whether such new things reduce cost or are
inventions, investments or things that meet
client needs or lead to improved work conditions for employees, easier management by
the board of executives, or increasing business proﬁts for better growth and shareholder
dividends. Thus, the company's guidelines for
promoting business innovations are as follows :
• The company is prepared to procure
sources of investment and investment in new
technologies on a continual basis, as can be
seen from the company's constant development
of new products through the activities of the
product research and development department,
which develops new products based on the
business's existing foundation to integrate
and maximize resource utilization.
• The company provides employee
training and encouragement to have an
outlook in favor of looking forward to the
future in order to ensure that employees
constantly think about self-improvement. In
addition, the company gives employees a

stage for presenting new opinions and
ideas about the development of new products
through training sessions organized continually
throughout each year.
• The company ﬁrmly believes that
business opportunities are constantly being
created, and the company is open to seeking
new investment opportunities and new
businesses. However, these must remain
within a scope that permits effective risk
management.
All of these three guidelines have led
to the development of new products in the public
and have consistently generated revenues
for the company. For example, the development
of non - woven fabrics so that they have
different properties and higher value under
the WelLap name allowed the company to
create many new products such as static
electricity air ﬁlter, mattresses for patients or
elderly persons, and play pens for children.
Furthermore, the company has fully
entered the e-commerce business and participates
in innovations that do not require major
investments or technologies but which
enhances production effectiveness while
reducing costs such as in layout arrangements
to reduce transportation time and risk for
product damage, in raising the ﬂoor level to
make it easier to sew and clean high - value
products such as playpens for children (baby
castles).
In terms of social innovations, the
company started development from within in
order to provide greater reﬂection outside
the organization in the long - term ( inside
out ). The company began by integrating
relations with employees in the organization
and setting operational-level work committees
such as a group of section - manager - level
personnel to brainstorm and ﬁnd guidelines
for developing the organization. Known as
aggressive business committees or "ABCs"
their purpose is to integrate every department
together and solve some work problems
together, especially communication problems
that create discrepancies or the Blue Whip
Effect.
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HEALTH CARE

EMPLOYEES

Employee Care
Human Resources Development
Occupational Health and Safety
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Employee Activities

Because employees are highly valuable
resources in the company's business activities,
employees have tremendous inﬂuence on the
company's overall business success, the ways
the company treats and retains employees in
work such as company welfare and beneﬁts,
employee knowledge and skill development
and promotion with a safe working environment
for employees are very important as well in order
to ensure business continuity and sustainability.
The employee management and activity
information in this report covers every
business group of Textile Prestige (Public)
Company Limited.

Employee Care

TPCORP recognizes the importance of
employees and considers them to be valuable
resources contributing to TPCORP's success.
Therefore, the company strives to support and
promote employees with knowledge in the work
they do along with unity, teamwork, positive
thinking, positive actions, and optimism, so every
employee can successfully and professionally
combine their different knowledge, experiences
and work skills to strengthen the organization
and raise awareness about corporate social and
environmental responsibility to ensure
sustainable growth and development of the
organization in line with TPCORP's values.

C

O

Creative

Initiative, Improvement

P

Organized

Skillful in Problem-solving
and Self-management

Positive
Thinking

Responsibity

Responsible to Society
and the Environment

Optimistic, Positive

Values

T

Team

Unity, Teamwork

R

Professional

Professional, well-planned
and preparing preventive
actions

P
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Practice Guidelines on Treating Employee Stakeholders in Line with the
Company's Corporate Ethics

Human dignity and fundamental rights of
employees are respected at work. Employee
data or conﬁdential information is not disclosed
or transmitted to third parties or unrelated

Employee are treated in accordance
with the provisions of law, regulations
and articles governing the company’s
operation

persons.

Employment equality is promoted. There is
no discrimination on the grounds of gender,
skin color, race, religion, age, disability or
other status that is not directly related to
the works.

Employee participation in the determination of the
Company’s direction and development are promoted.

Appropriate welfare and beneﬁts are given
to employees, e.g. medical expenses,
provident fund and a savings cooperative.

Facilities necessary for work operations are
provided and working conditions are maintained
with due regard to safety and occupational hygiene
as a means of promoting and raising the quality of
lives of employees.

Training and knowledge exchange are sponsored
and promoted to encourage learning and skill
development throughout, strengthen career
security and offer opportunities for advancements
pursuant to each person’s potential.

Fair compensation is given as suitable
for the knowledge, skill, duties,
responsibilities and performance.

Channels are provided for employees to communicate
suggestions and complaints pertaining to work. These
suggestions are considered and remedies will be
etermined in the interest of all parties and in view of
the creation of good working relations.

Employees of all levels are encouraged to
participate in social responsibility activities.
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Welfare and Beneﬁts

The company considers the quality
of life of employees on every level in order to
ensure that employees fairly receive appropriate welfare and beneﬁts in addition to
promotion of work morale. Apart from the
beneﬁts prescribed by the law, the company
also provides other welfare and beneﬁts
to employees such as a provident fund,
ﬁnancial aid, savings cooperatives in the
Sahapat Group, per diem and travel expenses,
and accommodation arrangements and
expenses for provincial work. In addition,
the company has established workplace
welfare committees at the Bangkok ofﬁce
and every factory in the Sriracha work area.
These welfare committees participate in the
company's activities such as company
founding anniversaries and New Year
parties.
The company offers opportunities for
the company's executives and representative
employees to consult one another and exchange
ideas about work, employee quality of life
improvement and proposals about work
environment improvements such as parking
space allocations, roof covering for the path
connecting to the cafeteria, etc.
Moreover, the company gives importance
to retiring employees by providing knowledge
and preparing them in different ways such as
information about post - retirement ﬁnancial
management, social security beneﬁts and
post-retirement life in order to provide information and knowledge to employees for aptly
transitioning to the retired life, so they can live
contentedly after retiring from the company.

Human Resources
Development

Human Resources Development
Policy

The company has guidelines in place
aimed for developing employees with
essential knowledge and skills in preparation
for future business growth in addition to
connecting them with international
businesses and reinforcing increased business diversity in a broad manner covering
generally important knowledge as directly
related to work responsibilities.
Various development methods are
used as appropriate for different areas of
knowledge and skills not limited to seminars
and training sessions. The company also
employs other methods such as mentorships
by having supervisors guide/teach work and
exchanges of new knowledge and skills among
colleagues through the use of external and internal
courses.

Strategic
Vision Courses

Work Positon
Courses

Legal
Requirement
Courses

Management
Support
Courses
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Examples of Training Courses in 2019
Summary of Annual Average of Training Hours = 13 Hours/Person/Year

01

Courses on promoting knowledge about the vision,
strategies and sustainable management of the company
such as the following:

• Role registered companies and sustainable development
• Smart Disclosure Program (SDP), weathering the economic storm
• Sustainability Reporting Workshop: GRI Standard
• Social responsibility standards for industrial factories

02

Courses about general topics based on the work
characteristics of employees in each job position
such as the following:

03

Courses about legal requirements and ISO systems
such as the following:

04

• Basic knowledge about textiles/non-woven fabrics and the company's products
• Anti-corruption
• Tax invoice updates and preparation for acceptance of the draft of the TFRS16
standard and transfer pricing

• Understanding production report forms, solving waste problems, machine
inspections

• Safely and properly driving forklifts

• Training monitors in line with the ISO19011:2018 standard
• Preparedness training for the ISO 13485 system, TM501546BL product
speciﬁcations

• Basic ﬁre prevention and suppression, use of ﬁre prevention and suppression
equipment

• Tax updates for 2019, key topics of the Labor Protection Act of 2019
• Techniques for effectively controlling wastewater management systems
• Safe usage of work machinery and equipment
Courses on management in support of the
organization's work and in line with training needs
such as the following:

• SAP Enterprise Support in Today, Cloud Data Management, Oracle Database
Appliance Digital Transformation

• Financial planning, creative management in line with accounting and cost
principles in the digital age

• Training to promote business IQ and systematic thinking skills
• Changes in the business environment, organizational risks and direction
• Training about internal quality monitoring, energy conservation in the
organization

• Retirement preparations, 5S knowledge training activities
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Practice Guidelines for Activities and Management in
Occupational Health and Safety in Line with the Company's Business Ethics

Business undertakings shall comply
with laws, regulations and policies on
safety, occupational hygiene and working
environment with due regard to the safety
of life and properties as well as to the
impact on the health of employees, trading
partners and stakeholders. Regular monitors
and safety assessments must be conducted.

Occupational safety shall be promoted.
Work regulations, procedures and
standards are prescribed to ensure
working safety consistent with risks.
Working environment and safe work
procedures are improved. Tools and
equipment for safety protection are also
provided to employees.

Preparations are made for emergency
events. An emergency plan has been
devised and regular drills and improvements
are carried out. This is to prevent and
minimize any loss to life or properties
of the Company, employees, trading
partners and related persons.

A safe working culture has been built for
the entire organization to ensure
sustainably safe work operations.

The company is determined to create
a safe work environment and provide employees
with good work life quality through continuous
development of the occupational health
and safety system with priority to promoting
work safety culture and behaviors and
adoption of safety innovations and technologies in production processes through the
following activities:

1. Emergency Preparations
The company organizes drills in preparation for emergencies such as annual
ﬁreﬁghting and evacuation with increasingly
realistic simulations every year to raise awareness among employees about safety and to
ensure that they can properly deal with
situations as they occur.

2. Employee Safety Training
The company greatly emphasizes and
gives importance to providing safety training
to employees with focus on work safety
courses to ensure that employees adopt
work safety practices and minimize work related accidents for employees.

3. Work Environment Analysis
The company performs analysis and
inspection of work environment to identify
the sources and quantities of pollution within
the company in addition to regulating
environmental quality for work safety and
monitor environmental quality according to
the standard values set by the law in order to
monitor pollution and risk factors that might
i m pa c t t h e h ea l t h o f e m p l o y e e s a n d
surrounding communities and take timely
corrective actions.

36

Work Accident Statistics for 2019
Injury Rate (IR)
Rate of Work-Related Diseases (ORD)

1.88
0

Rate of Accidents Requiring Suspension of Work
Activities (LDR)

times/200,000 work hours
person/200,000 work hours
days/200,000 work hours

238.21

Rate of Leaves Due to Work-Related Illnesses (AR)

0

person/200,000 work hours

Number of Work-Related Deaths

0

person

SOCIETY
Respect for Human Rights
Compliance with Social Laws
Engagement in Community Development
and Social Activities
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Social Activities
The company's social and community guidelines are based on the principles of business
ethics without conﬂicting with human rights principles and without violating human rights and
social laws and extend to participation in community development and social activities based on
the organization's capabilities and budgets. The company recognizes the needs of communities
for community support and participation. Furthermore, the company supports employees in devoting
time to activities that beneﬁt the public to encourage employees to be volunteer - minded and
exhibit qualities indicative of a good organizational culture for society.
The social management and activities information shown in this report cover every business
group of Textile Prestige (Public) Company Limited.

Respect for Human Rights
The company respects human rights according to the following practice guidelines :

• There shall be no activities or support of activities which violate human rights.
• Employees are provided with knowledge and understanding of human rights which are

applied to work operations
• There are no limitations to independence or differences in ideology, gender, race, religion,
politics or other matters. The expression of opinions which could cause conﬂicts or
divisions should be avoided.
• Channels shall be provided for employees or persons who believe that their personal
rights have been violated or that they have been treated unfairly to ﬁle a complaint with
the Company. Such complaints shall be given attention and processed fairly.
The company gives importance and takes actions to avoid violating human rights such as
the following :

• The company evaluates and deals with situations involving risks related to human rights

with caution. For example, the company communicates with employees inside the
organization and external parties that the company does not accept minors younger
than 15 years of age for work.
• The company avoids becoming either directly or indirectly involved in human rights
violations, and the company reviews its organizational security measures in line with human
rights principles consistent with international practice guidelines and relevant laws such as
those in regards to security guard inspection procedures and CCTV installation sites inside
the organization.
• Concerning discrimination and special-needs individuals, the company does not
discriminate against disabled persons and instead provides appropriate facilities while
also employing disabled persons to work and learn skills that will improve work knowledge.
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Compliance with Social Laws

The company adheres to and complies with social laws and regulations which form the
foundation for business activities and permission for activities and are another important
component in demonstrating the company's responsibility and acceptance by communities and
society in the company's business activities. Relevant social laws and regulations include the
following:

Business Governance

• Securities and Exchange Act
• Code of Best Practices of Directors of Listed Companies
• Corporate Governance Code for Listed Companies

Employees

• Labor laws
• Occupational health and safety laws

Taxes

• Withholding tax and value-added tax (VAT)
• Signboard tax, property tax and local maintenance tax

Engagement in Community Development and Social Activities

The company gives importance to community and social development with emphasis on
developing communities with good quality of life in terms of economy, society and environment.
Thus, the company supports public properties and engages in community development in cooperation
with local organizations as appropriate consistent with community needs and requirements in order
to strengthen and promote positive relations between the company and schools and communities.
And in doing so, the company follows the company's corporate ethics practice guidelines.

Guidelines for Community and Social Activities

• A business which could lead to a deterioration of society shall not be undertaken and
the rights of others in the community and society shall not be violated.

• Consciousness of responsibilities towards the community and society as a whole shall be
instilled continuously for the beneﬁt of the Company and all levels of employees.

• Measures shall be provided for the prevention and remedy of impact on the community

and society as a consequence of the Company’s operations.
• The preservation of local culture and traditions shall be promoted.
• Cooperation shall be entered into with various agencies for the development of communities.
• Public beneﬁt activities shall be sponsored.
• Incomes shall be generated and the community economy shall be promoted through
employment of community members and use of community products.
• Good relations shall be fostered between the Company and the community and society
on the basis of propriety, transparency and fairness.
For the community and social activities in 2019, the company continuously participated
in and supported community projects in the areas where the company operates business.
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Summary of Participation in Community Development and Social Activities in 2019
Project/Activity

Community/Agency/Organization

5S Cooperation and Creativity in Developing the Organization

TPCORP employees

Suk Jai Rom Yen Safe Roof (Walkway) Project

TPCORP employees

TPCORP Pétanque Court

TPCORP employees

Songkran-New Year TPCORP Sodchuen Suk Jai

TPCORP employees

43-Year Anniversary of TPCORP

TPCORP employees

TPCORP Donation of Aluminum Scraps for Artiﬁcial Legs

Pollution Control Department

Recyclable Waste-Sorting Campaign for Communities

Chak Community, Sriracha

Educational Announcement Board about Dangerous
Illnesses for Communities

Chak Community, Sriracha

Old Toffee Maker Tracking Project

Huai Lek Community, Sriracha

TPCORP Vegetable-Planting Project for Kids in Line with
Sufﬁciency Economy Philosophy

Thai Kasikorn Songkro School

Support and Participation in Creative Arts and Cultural
Activities at School

Thai Kasikorn Songkro School

Support and Participation in Children's Day Activities

Schools in communities surrounding factories

Support and Participation in Thai Heritage Conservation
Day Activities

Laem Chabang Municipality, Sriracha

Support and Participation in Songkran Chuen Ban,
Raeng Ngan Chuen Jai Activities

Sahapat Group Industrial Park

Support and Participation in International Day Against
Drug Abuse and Illicit Trafﬁcking Activities

TO BE NUMBER ONE

Participation in Buddhist Lent Candle Procession

Ban Rai Nueng Community, Sriracha

Merit-making Activities in Celebration of the Birthday
of His Majesty the King Rama X

Ban Rai Nueng Community, Sriracha

Support and Participation in Community Songkran Activities

Ban Rai Nueng Community, Sriracha

Support and Participation in Life Diploma Day Community
Activity Year 4

Ban Rai Nueng Community, Sriracha

Participation in the Casting Ceremony of 5 Buddha Statues
in 5 Postures

Wat Thong Bon, Yannawa, BKK.

Support for the "Musical Performance Arts for Youths Pattana
Silpa Sang Khon Sueb Thod Wattana Tham Thai" Project

Bunditpatanasilpa Institute, BKK.

Support for the Activities of Charoenkrung Pracharak Hospital,
Bang Kho Laem District, BKK.

Dr. Thiam Chokwatana Foundation, BKK.
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ENVIRONMENT

Energy Management
Water Management
Production Scrap and Waste Management
Compliance with Environmental Laws
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Environmental Activities

The company recognizes the importance of caring for and managing the environment
and takes actions in line with the company's environmental policy set by board of directors
as environmental practice guidelines (reviewed and approved by resolution from Board of
Directors' Meeting No. 6/2561 on 26 December 2018, which became effective on 27 December
2018) as follows :
• The company manages the environment in line with the speciﬁcations of the law and
all other related regulations.
• The company instills a sense of responsibility and environmental conservation continuously
in personnel inside the organization.
• The company improves resource utilization for better effectiveness and efﬁciency.
• The company develops production processes and products to produce minimal
environmental impacts while retaining product quality.
• The company strives to minimize waste, wastewater and air pollution potentially caused
by production processes and aims to continuously prevent other environmental impacts.
• The company reviews and improves environmental management plans on a regular basis.
• The company supports and disseminates environmental management information to
the public whenever possible.
The information on environmental management and activities in this report covers
every business group of the company.

Energy Management

The company gives importance to and supports energy conservation activities on a
continuous basis and has an energy conservation committee working to set the company's
energy direction and track the progress of various projects, while reporting project outcomes
and analyzing improvement guidelines in line with set objectives and campaigning for employees
to be conscious about effective energy utilization.

Energy Conservation Measures and Projects

• The company campaigns for electrical switches and all electrical appliances to be turned
off whenever they are not in use.

• The company turns lights off at night in areas were lighting is not in use.
• The company sets the temperatures of its air conditioners at 25 degrees Celsius.
• The company regulates the number of lightbulbs used in places where excessive lighting
is in use.
• The company uses energy-conserving devices.
• The company performs regular maintenance on its equipment.

In addition to the above measures, the company also promotes awareness about emergency
conservation in employees through regular annual training to ensure that employees have
knowledge and understanding. These training sessions occur in Bangkok and Sriracha under
the supervision of resource persons from inside and outside the organization.
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In 2019, the company started to engage in energy management more seriously and has
begun recording energy consumption information in business activities in order to analyze and
set clearer objectives for reducing energy consumption. Accordingly, the following short - term
targets have been set :
Electrical Energy per Production Capacity

Target for 2020

Factory (1)*
Household Products

No more than
321,418 kwh/year

Activities in 2019

Factory (2)
Garment, air ﬁlter and automotive industrial products

3% reduction
(per production capacity)

• Data collection and analysis
• Setting of energy consumption

Factory (5)
Automotive industry products/materials

3% reduction
(per production capacity)

• Continuous campaign and measures
for energy conservation

reduction targets

*Because the production processes for the household products manufactured in Factory (1)
are diverse in terms of work size, weight and raw materials for each product, it is not possible
to set an energy consumption target per production capacity, and production capacity is being
increased in 2020, so the energy consumption target has been set at 321,418 kwh/year with
reference to the ﬁgure for 2019.
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Water Management

Water is an essential resource for all life. It directly affects living and is crucial to business
activities. Thus, the company recognizes and gives importance to worthwhile water utilization
and has set measures to promote every company employee in recognizing the signiﬁcance of
water resources and appreciative use of water resources for maximum beneﬁts in daily life and
in the company's business activities.

Measures and Projects for Worthwhile Water Resource Utilization
• Wastewater reduction project and campaign for water conservation by employees
• Monthly water leak inspections at various sites
• Monthly sanitary ware leak inspections
• Utilization of water-conserving equipment such as by installing squeeze-type nozzles
on hoses and installing water-conserving faucets

In 2019, the company collected the water usage information of employees for the Bangkok
and Sriracha areas for analysis and has set water reduction targets based on the measure
"wastewater reduction project and campaign for water conservation by employees" because
the total volume of water used by all employees throughout the entire year for the Bangkok ofﬁce
and Sriracha when combined exceeded the amount of water used in the production processes of
every factory combined. Thus, this is a measure requiring the cooperation of every employee.
Furthermore, as the current water usage in the production processes of factories have been improved
through the use of equipment that uses very little water compared with the capabilities of the
equipment, the company has made it a goal to reduce the employee water usage.
Based on the collection of water resource utilization above, the company has set the
following short - term targets for reducing water usage :
Water Use

Target for 2020

Activities in 2019

Total Water Use

1% reduction

• Inspections of leaks and damage in

• Campaign and measures for
conservative water usage

sanitary ware and other equipment

Wastewater from Employee Restrooms

3% reduction

• Use of water-conserving equipment
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Production Scrap and Waste Management

The company recognizes potential environmental impacts due to scraps created during
production and general waste from business activities. Therefore, the company gives priority
to the environment inside and around the factory to be attractive, clean and free from germs
and hazards potentially caused by hazardous wastes and trash. Moreover, the company provides
containers for holding and sorting waste and discarded materials by type along with a facility
for storing scrap materials and hazardous wastes. In addition, the company has created a list
of hazardous wastes, records inspections of the storage areas of these hazardous wastes and
properly disposes of wastes and scrap materials in compliance with the waste management
guidelines issued by factory laws. The company takes actions concerning waste with continual
waste management as follows :
• The company seeks permission before removing waste from factory areas and assigns
disposers licensed by the Department of Industrial Works to dispose/treat/recycle waste
as prescribed by law.
• The company releases annual reports on the amount of waste produced.
Information on the Transportation of Hazardous Waste

65.89
tons/year

Total Amount of Hazardous
Waste Transported

Management Expenses

121.49
tons/year

2019

2018

303,460 baht

514,980 baht

Accordingly, the company trains employees to promote understanding about how to
sort waste and scrap materials and garbage disposal sites and raises awareness in employees
about the application of the 3R principle for use in waste management as follows :
Waste Type

Waste Produced from Business Activities

Management

Solid Waste

Paper scraps, food scraps, food containers,
plastic cups

Reuse paper,
sort, dispose.

Non-Hazardous
Factory Waste

Paper scraps, fabric scraps (ﬁbers), plastic,
paper cores

Reuse, reduce,
recycle, sort, dispose

Hazardous
Factory Waste

Lightbulbs, contaminated materials, old
chemicals, glue residues

Dispose in line
with legal stipulations
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In addition, the company campaigns for and accepts the donation of aluminum lids and
paper staples from employees, so the company can gather these items and donate them to the
Department of Pollution Control, which collaborates with the Prosthesis Foundation of Her Royal
Highness Princess Mother in an aluminum donation project for the production of prostheses.
Although the aluminum received by the Pollution Control Department is not directly used to make
prostheses, aluminum scraps can be recycled into money used to cover the various expenses of
the foundation because the Pollution Control Department receives the cooperation of the company
in the purchase of aluminum and members of the Green Junk Shop Project in purchasing aluminum
from the Pollution Control Department. In addition, because the primary goal of the Pollution
Control Department is to raise awareness in the population about sorting waste for recycling and
valuing waste-sorting in addition to the fact that appropriate waste-sorting can lead to beneﬁts,
the company continues to organize activities in support of this project.

In 2019, the company collected information on the amount of waste created from the
company's business activities in the Bangkok and Sriracha areas for analysis and has set
short - term goals to reduce waste as follows:
Waste Type

Amount (kg.)

Percentage (%)

Cumulative Percentage (%)

Glue Residue from
Treatment Reservoirs

75,920.00

34.32

34.32

Hazardous Waste

66,558.80

30.09

64.42

Solid Waste

39,518.00

17.87

82.28

Scrap Fabrics and Fibers

28,589.50

12.93

95.21

Plastic Bags

5,851.00

2.65

97.85

Scrap Paper

4,748.80

2.15

100.00

221,186.10

100.00

Waste Amount by Type

Activities in 2019

2019

Goal for 2020

Solid waste

39,518.00 kg.

5% reduction

Minimizing waste in production processes

Scrap fabrics and ﬁbers

28,589.50 kg.

2% reduction

Reducing : Reducing the amount of waste that
enters factory areas such as by campaigning for
employees to use cloth bags and reusable food
containers (food boxes/bento/cups)

• Measures and campaigns for reducing waste such as
the following :

Recycling : Sort waste every time into regular waste,
wet waste, and recyclable waste
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Compliance with Environmental Laws

The company recognizes the importance of the environmental aspects of its business
activities in terms of compliance with environmental laws, which is a basic requirement of every
company in order to prevent potential business impacts in which the company might suffer from
harm to its reputation or incur expenses due to failure to comply with the law, or the company's
business might be suspended altogether for failure to comply with related laws.
Thus, the company gives importance to compliance with environmental laws related to
business activities in order to support and promote sustainable environmental management for
the beneﬁt of every stakeholder covering the following:
Environmental Management in Line with
Legal Requirements

Performance

Annual chimney stack air quality testing
as prescribed by law.

Values are 100% within legal
speciﬁcations

Annual work environment quality testing
for lighting, noise, heat and air quality in
the workplace in line with legal speciﬁcations

Values are 100% within legal
speciﬁcations

Monthly wastewater quality testingmeeting the
speciﬁcations of Sahapat Group Industrial Park

Values are 100% within the
speciﬁcations of Sahapat Group
Industrial Park

Energy conservation activities as prescribed by
energy conservation laws under the Energy
Conservation Promotion Act, B.E. 2535 (A.D. 1992)
(and the revision in B.E. 2550 (A.D. 2007)

Activities and reports are delivered
according to schedule

ADDITIONAL INFORMATION

Awards and Achievements
Performance
GRI Content Index
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The company became a certiﬁed member of Thailand's Private Sector Collective Action
Coalition Against Corruption (CAC) on 14 October 2016 and was approved for renewed
membership on 18 October 2019.
Factory 1 received the CSR-DIW Beginner Award from a project of the Department of
Industrial Works encouraging industrial factories to take sustainable responsibility for
society and communities.
Factory 2 and Factory 5 received the CSR-DIW Continuous Award from a project of the
Department of Industrial Works encouraging industrial factories to take sustainble
responsibility for society and communities.
Factory 1 completed industrial factory upgrade according to the Eco Industrial Town
Index in the 2019 ﬁscal year (Level 2, Index 1.2.1, and Level 3, Index 9.1.1).
Factory 2 and Factory 5 received Green Industry certiﬁcation from the Ministry of Industry certifying thatthey are Level 3 green industries with systematic environmental
mangement and monitoring and reviews for continous improvement.
The company was selected to become a company in the ESG100 group by the ESG rating
agency of Thaipat institute as an organization involved in the Global Initiative for Sustainability Ratings (GISR). TPCORP has been selected to enter the universe of ESG100 in
2017 as a listed company with outstanding performance in sustainable business management in terms of environment, society and governance (ESG). The company was
chosen from among 656 listed companies in the Stock Exchange of Thailand.
The company received the Delivery 2016 Award for quality product deliveries from ROKI
Co., Ltd.
The company received the 2015 Outstanding Performance Supplier in Quality award
from Hayashi Telempu (Thailand) Co., Ltd.
The company received a certiﬁcate award in the safe workplace project by the Labor
Protection and Welfare Ofﬁce of Chonburi on 1 August 2015.
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Performance
Economy
GRI

Performance Information

Year

Unit

2017

2018

2019

Economic value creation (ﬁnancial statement as at 31 December)
st

GRI 201-3

Ordinary share information
Book Par value per share

baht

1

1

1

Value per share

baht

22.26

22.26

21.13

Earnings per share

baht

1.20

0.75

0.69

Results of operation
Total revenues from operation

thousand baht

942,719

933,675

840,913

Total income

thousand baht

1,056,159

1,027,741

947,614

Net proﬁt owners of the parent company

thousand baht

129,301

80,745

74,598

Compensation of employees

thousand baht

217,715

223,383

217,644

Financial statement information
Current Assets

thousand baht

1,503,490 1,139,488 1,344,073

Total Assets

thousand baht

2,763,767 2,723,266 2,572,985

Current Liabilities

thousand baht

189,317

170,523

178,931

Total Liabilities

thousand baht

360,213

318,837

290,676

Issued and Paid-up Capital

thousand baht

108,000

108,000

108,000

Equity attributable to parent company

thousand baht

2,310,073 2,310,635 2,265,474

Financial Ratios

GRI 201-4

GRI 205-3

Return on equity Ratio

%

5.69

3.49

3.26

Return on ﬁxed Assets

%

27.01

20.51

20.34

Return on Assets

%

5.52

3.26

2.94

Gross proﬁt

%

20.85

18.74

15.19

Ratio of current assets to current liabilities

%

7.94

6.68

7.51

Ratio of liabilities

times

7.42

6.02

6.95

The ratio of liabilities to equity

times

0.16

0.14

0.13

Taxes and Tax Incentives
Taxes Paid to Government

thousand baht

21,799

9,187

0

Tax beneﬁts and more. Received by the
government And local authorities from
the promotion and development.
Business Ethics
Number of Complaints for Business Ethics
Violations Filed in the Company's
Complaint System
Actual Business Ethics Violations Found
Subsequent to Investigation

thousand baht

7,851

8,016

8,127

times

0

0

0

times

0

0

0

79.37

80.75

79.81

GRI 102-43
GRI 102-44 Client Satisfaction Survey Results

%
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Society
GRI
GRI 102-8

Performance Information

Unit

Year
2017

2018

2019

persons

532

540

531

- Regular Employees

persons

532

540

531

- Temporary Employees

persons

0

0

0

- Males

persons

262

269

256

- Females

persons

270

271

275

- Bangkok

persons

106

107

101

- Sriracha

persons

426

433

430

- Under 30 Years

persons

168

166

127

- 30-50 Years

persons

291

299

323

- Over 50 Years

persons

73

75

81

- Operational Level

persons

-

-

447

- Supervisory and Professional Level

persons

-

-

36

- Management Level

persons

-

-

48

Total New Employees

persons

288

299

218

Total Employee Resignations

persons

231

304

241

- Under 30 Years

persons

139

179

138

- 30-50 Years

persons

88

107

88

- Over 50 Years

persons

4

18

15

- In 5 Years (50-55 Years Old)

%

-

-

10.54

- n 10 Years (45-55 Years Old)

%

-

-

26.17

%

43.42

56.30

45.38

Total Employees

Total Employees by Gender

Total Employees by Workplace

Total Employees by Age Group

Total Employees by Level

GRI 401-1

Percent of Retiring Employees

Turn Over Rate
GRI 401-3

Maternity Leave Rate
- Number of Employees Who Took
Maternity Leaves

persons

11

5

2

- Number of Employees Who Return
to Work after Maternity Leaves

persons

10

4

2

- Rate of Return to Work after
Maternity Leaves

%

90.91

80.00

100.00

- Rate of Resignations for
Child - Rearing

%

0.09

20.00

0.00
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GRI
GRI 403-8
GRI 403-4

GRI 403-9

Performance Information
Number of Employees in the Safety
Committee
- Employer Representatives and Safety
Ofﬁcers
- Employee Representatives
Injury Rate (IR)
Rate of Work-Related Diseases (ORD)
Rate of Accidents Requiring Suspension
of Work Activities (LDR)
Rate of Leaves Due to Work - Related
Illnesses (AR)
Number of Work Related Deaths

Unit

Year

persons

2017
17

2018
17

2019
20

persons

10

10

12

persons

7

7

8

times/200,000
work hours
cases/200,000
work hours

0

0

1.88

0

0

0

days/200,000
work hours

0

0

238.21

cases/200,000
work hours

0

0

0

cases

0

0

0

11

13

13

-

-

-

GRI 404-1

Mean Number of Training Hours per Year

hours per person
per year

GRI 404-3

Percent of Employees Evaluated for
Performance and Career Growth Planning

%

Female-Male Ratio of Remunerations

*Calculated based on total salaries for female
employees/total female employees per total male
salaries/total male employees.

GRI 405-1
GRI 405-2

- Operational Level

1:1

1:1

1:1

- Supervisory and Professional Level

1:1

1:1

1:1

- Management Level

1:1

1:1

1:1

GRI 414-1

Percent of Deliverers, Contractors and
Signiﬁcant Business Partners Screened for
Human Rights Issues

%

-

-

-

GRI 412-1

Percent of Work Processes Evaluated for
Human Rights Impacts

%

-

-

-

GRI 205-2

Percent of Employees Trained on
Anti - Corruption Policies and Practice
Guidelines in the Organization

%

-

-

100

GRI 103-2

Number of Written Complaints about Social
Impacts and Ofﬁcial Corrective Actions

times

0

0

0
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Environment
GRI
GRI 301-1

Performance Information

Unit

Year
2017

2018

2019

Main Raw Materials (Factory 2)
1. Fiber

kg

2. Binder

kg

636,049.18

642,816.12

500,215.03

3. PU-Foam

Yd

128,895.93

59,353.67

67,277.62

4. Spunlace/Spunbond

M

6,480,538.00 3,654,110.00 1,888,062.00

5. Belt

m

1,187,372.79 1,081,464.50

1,719,270.88 1,700,703.35 1,384,696.00

912,819.36

Main Raw Materials (Factory 5)

GRI 302-1

GRI 302-1

GRI 303-1

1. Fiber

kg

587,870.90

667,882.26

671,548.25

2. Chemicals

kg

175,442.96

230,989.87

279,265.63

1. Diesel Fuel (Burning in Place)

Lite

0

756.00

725.00

2. Diesel Fuel (Involving Movements)

Lite

12,546.88

11,916.14

10,904.73

3. LPG (Burning in Place)

kg

0

0

0

4. LPG (Involving Movements)

kg

240.00

165.00

300.00

5. Natural Gas

scf

0

0

0

6. Biomass

kg

0

0

0

7. Fuel Oil

Lite

26,600.00

12,000.00

9,000.00

Electricity Consumption

kwh

1. Use of Electricity Sourced Externally

kwh

2. Use of Electricity Source from Solar Cells

kwh

Amount of Fossil Fuels Used

5,461,142.00 5,742,173.00 5,433,598.00
0

0

0

Water Consumption by Source

m3

1. City Water Supply

m3

1,109.00

1,685.00

1,134.00

2. Raw Water

m3

16,454.00

20,147.00

17,084.00

3. Recycled Treated Water

m3

0

0

0

GRI 303-3

Percent of Water Recycled

%

0

1.00

4.36

GRI 305-1

Direct Greenhouse Gas Emissions :
Scope 1 (ton CO e)*

ton
CO e

29.61

29.21

55.14

1. Diesel Fuel (Burning in Place) x
2.708/1,000

ton
CO e

0

2.05

1.96

2. Diesel Fuel (Involving Movements) x
2.7446/1,000

ton
CO e

34.43

32.70

29.93

3. LPG (Burning in Place) x 3.1133 /1,000

ton
CO e

0

0

0

ton
CO e

0.77

0.50

0.95

2

4. LPG (Involving Movements) x
3.1899 / 1,000

2

2

2

2

2

58

GRI

Performance Information
5. Natural Gas x 0.0573 / 1,000
6. Biomass x 0.6930 / 1,000
7. Fuel Oil x 2.4777 /1,000

GRI 305-2

Unit
ton
CO e
ton
CO e
ton
CO e

GRI 305-6

2. Amount of Ozone Destruction

GRI 303-4
(2018)
GRI 306-2

GRI 306-3

GRI 308-3
GRI 308-2

2019
0

0

0

0

65.91

29.73

22.30

3,301.40

3,468.18

3,162.90

ton
CO e

337.65

586.02

584.90

ton

0

0

0

ton
CFC-11e

0

0

0

2

2

2

Ozone-Destroying Emissions (ton CFC-11e)
1. Use of HCFC22

GRI 305-7

2018
0

Indirect Greenhouse Gas Emissions
through Electricity Consumption: Scope 2* ton
CO e
Calculated by Use of Electricity Sourced
Externally x 0.5821 / 1,000
Other Indirect Greenhouse Gas Emissions
(ton CO2e) : Scope 3 Such as Raw Material
Consumption, Purchase of Water for
Employee Travel, etc.

2017
0

2

2

GRI 305-3

Year

1. NOx Emissions

ton

5.68

4.96

1.16

2. SOx Emissions

ton

< 0.07

< 0.08

25.89

Amount of Wastewater Drained
from Factories

m

2,857.00

0

0

Amount of Wastes

ton

1. Hazardous Waste

ton

14.37

121.49

65.89

2. Non-Hazardous Waste

ton

10.10

92.40

111.78

Times

0

0

0

%

-

-

-

%

-

-

-

Number of Signiﬁcant Chemical/Foil/
Wastewater/Waste Spills (That Cause
Environmental, Community and Natural
Resource Impacts)
Percentage of New Suppliers/Vendors
Screened by Environmental Criteria
Percentage of Suppliers/Vendors That
Pass Green Industry Criteria on Level 2
or Equivalent

3

Remarks :
• Economic and social performances are reported at the corporate level.
• Environmental performance includes reports for only Factory 2 and Factory 5
(Data for Factory 1 remains in the data collection process).
• ( - ) means that some information exists but cannot yet be reported for every year or that the company engages
in the activity but no performance information exists.
• The number 0 (zero) means that the company's activities and performance produced 0 (zero).
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Ethics and integrity
GRI 102-16
GRI 102-17

Values, principles, standard, and norms of behavior
Mechanisms for advice and concerns about ethics
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